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4-in-1
Why and how you can send ripples into the  

world by impacting FOUR of the most  
important drivers

of success for your organization:

CULTURE
Engaged Teams

High Product iv i ty
Greater Pr ide

Loyalty

Longer Tenure

BRAND
Culture =Brand

Strong reputat ion

Soc ia l  Med ia reach
Higher Loyalty

New  Reason to
commun i c a t e

SOCIETY
17 SDG's

Sma l l impacts

B ig init iat ives

Measurab le
Improve the wor ld

BIG DATA
Xocial Impact

Measure  &  Marke t
Improvement

Corpora te  Xoc ia l  
Respons ib i l i t y
B rand  Loya l ty



P A R T 1

ONLY 33% OF EMPLOYEES  
ACROSS NORTH AMERICA
ARE ENGAGED.

The reality
employees.
com m itted

is that few compan ies produce inspired
Th is p resen ts a m assive op p ortun ity for

cho ice and a so l id b rand by engag ing its p eop le
b usinesses to b ecom e an em p loyer of

in
activ it ies that support or advance the issues they care
most passionately about. Businesses that create a work
env i ronment now that is both engaging and inspir ing
for their peop le wi l l reap powerfu l results in 2021 and
beyond. I N C R E A S E I N S H A R E P R I C E S

G R E A T E R P R O F I T A B I L I T Y
L E S S  
L E S S

E M P L O Y E E T U R N O V E R  
E M P L O Y E E S IC K D A Y S

• 65 %
• 2 1%
• 2 6%
• 2 0 %
• 3 0 % B E T T E R C U S T O M E R S A T I S F A C T I O N

When organizations successfully engage their people,  
amazing things occur. They experience outcomes like:



P A R T 2

Recent Research by Gal lup conf i rms that modern
employees, part icular ly Mi l lennia ls and those in the
up and coming to Gen Z, care very l itt le about the
perks of a decade ago:

• Foosbal l tables
• Fancy Latte mach ines
• Free food
• Other gifts and ent i t lements

One of the reasons for low engagement is a d isconnect between
what the company offers and what the team members seek.

Similarly, it's not just about the dollars. Whi le they expect to be
compensated fairly, the fact is, they wi l l accept lower pay to work
for a company that authent ica l ly has this one thing: Purpose.

When an employee believes in the Purpose of the organization,
feels the organizat ion shares its value and has an opportuni ty to
contr ibute to what they care about, they are more engaged and
loyal.

PURPOSE BEATS PERKS



In 2015, the Un i ted Nat ions set the Susta inable Deve lopment
Goals (SDGs). Address ing 17 key issues that, if successful ly
tackled, wou ld mater ia l ly make the wor ld a better place, the U N
set a target of 2030 to achieve def inable outcomes in each of
these areas.

Approximately 62% of businesses in North America have chosen to
support at least one of the United Nations' Sustainable Development
Goals. They do so for a number of reasons. Marketing. Authentic
commitment to society. And of course, attempting to engage with
important values of their team members .

Whi le this a cknow ledgement of these goals is impor tant and signif icant,
f rom the perspect ive of employee engagement, there is a p rob lem wi th
the way most compan ies are engaging wi th the goals.

The problem is quite simple. If a company chooses to focus on three of the SDGs,
it's likely those aren't the issues that many of the team members care about the
most. Therefore, the goal of promoting engagement is undermined.

It's understandable. How does an organization support all the SDGs or just those
the employees care about or that customers care about?

That has seemed like an incredibly difficult challenge.

UNTIL NOW...

P A R T 3



P A R T 4

COVID
Never in our History has there been a greater need to
br ing people (employees) together, and in the absence of
our abi l i ty to do this physically, we need Programs that
can do this remotely.

The Socia l Impact Cha l lenge brings peop le together and
al lows them to have FUN and compete against each other,
all wh i le mak ing a measurab le Posit ive Impact in the
World. The BONUS in our Program is that your employees
get to engage in Causes THEY are passionate about, wh i ch
increases engagement.

• 5 0 % O F E M P L O Y E E S F E E L T H E I R M E N T A L H E A L T H I S  
C O V I D - 19S U F F E R I N G D U E T O

• Y O U N G E M P L O Y E E S A R E T H E M  O S T N E G A T I V E L Y

H O U R S D E C L I N E D B Y 6 .7 % I N T H E S E C O N D
I M P A C T E D

• W O R K I N G  
Q U A R T E R O F 2 0 2 0



b eing p raised forRTG’s SIC
exci t ing

p rogram is  
employees, im p roving b rand

reputation, and br ing ing Teams together to
h ighest soc ial im p ac tcompete for the  

score. To im p rove your Com p an ies
Health…it’s t ime to get SIC!



With a proprietary algorithm that evaluates  
effort and impact, each participant builds  
points by completing the challenges of their 
choice.

The Soc ial Im p ac t Chal lenge gam ifies soc ia l im p ac t for you r
organizat ion to promote compet i t i ve kindness. A l l your employees
gain access to a private porta l where they can select and
comp le te chal lenges a l igned wi th their most impor tant values.
When they do, they' l l earn XP (experience points). They compete
to have the greatest social impac t in a fun, playful, compet it ive,
and immers ive environment. Some chal lenges are easy and fast
w i th lower XP, and others require more comm i tmen t and effort,
earning more points. Peop le can choose their own strategies to
max im i ze their points and their impact.



Your company wi l l have its own porta l w i th a dashboard showing
the chal lenges, socia l media-ready updates from your team's
act iv it ies and a leaderboard, so you and they can evaluate their
progress and standings. Chal lenges are categor ized by the SDGs,
some support ing mu l t ip le SDGs. You can see points by person,
department, geography or tota l po ints for the company, that can
then be used for bo th internal and external communica t ions .

Imagine how your social media accounts will look when you share all the
amazing ways that your people are making the world a better place.

Get access to a dashboard where you can  
view your social impact score



You will also compete against other Companies

At the end of it all, the Socia l Impact Cha l lenge
calcu lates scores from all par t ic ipat ing organizat ions.
Rewards and pr izes are given out to both indiv iduals
and organizat ions that per form the best.



You will have tools and kits to analyze and
improve your XOCIAL IMPACT

Nowadays, not only making Xocial Impact but also its size matter.
Special tools and kits will allow your company to demonstrate
Corporate Xocial Responsibility and foster a deeper relationship
with your customers and employees that will result in greater
brand loyalty

4
MEASURE & 
MARKET YOUR 
POSITIVE XOCIAL 
IMPACT 



Calculate Social Impact  
Score

Compare score against 
other companies

Register to the system Complete challengesSelect an SDG

Sign up

Send access code

Employee

Company

System

Review the program

Compete agaist co-workers

Presents The  
Social Impact  

Award

Book consultation



RTG WILL PRESENT THE...

The scores are ca l cu l a ted ,  c ompa red ,   
a c c o u n t e d  for size, a nd  a w i nne r is

p i cked .  We expec t  an upse t  th is  year...  
w i l l  i t be  your bus iness?

Winning this award will
recognize your company as  
North America' s corporate  

leader in social impact.

www.rtgsocialimpactchallenge.com/

http://www.rtgsocialimpactchallenge.com/


• Our programs are designed to make it easy for you to do good in the world
• Our programs produce an ROI (return on investment)
• Each program addresses all than 17 SDGs
• We  design  programs for individuals, organizations, businesses, charities, and  

Associations. Our program outcomes are greater than the sum of their parts.

• Our name RTG (Receiving Through Giving) reflects our core philosophy: In every  
program we do, everyone must win MORE than they put in.

www.rtgsocialimpactchallenge.com/
CONTACT
info@rtggroupinc.com 
Tel: 647-859-0126

ADDRESS
30 Wellington St. West  
Toronto, ON M5L1E2

http://www.rtgsocialimpactchallenge.com/
mailto:info@rtggroupinc.com
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